Online Sales Services


Klik Sales Marketplace Store Support

Klik Responsibilities

1. Visit the store twice a week to monitor for any issues
a. Work the Dashboard
b. Support customer claims as needed
2. Manage all content updates
a. Current items
b. New images
c. Spec sheets
d. Videos
e. Lifestyle images
f. Installation instructions 
3. Set up new products
a. Load product info (we will leverage pricing and inventory info provided by client)
i. Inventory will be set to zero until posting is reviewed and approved by client. Once approved, inventory will be added and posting will be active.
4. Run promotions
5. Perform backend keyword audit and manage advertising
a. Supported by Klik Sales Advertising Team
6. Troubleshoot problems as needed
a. Answer client questions 
b. File cases when necessary
7. Help establish store policies, i.e., shipping fees, lead times, restocking charges, etc.
8. Update selling prices upon request
9. Review sales and operations quarterly, compile sales and ads reporting package and share advice for improvement
10. Generate a Net Sales report each month to determine sales commission

Your Responsibilities

1. Provide sufficient, compliant digital assets (see Amazon specifications and requirements to follow)
2. Update inventory
a. After initial setup, Klik Sales can review the inventory file and help to determine the best way to keep the store up to date
b. If inventory is electronically transferred to another platform, Klik Sales can extract and load to the store
3. Process orders and returns
4. Share tracking info with customer
5. Handle customer service



Amazon Video File Specifications
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Amazon Brand Store Element Requirements

	Element
	Layout Type
	Description / Use Case
	Image Requirements
	Video Requirements

	Product Selector
	Standard
	Interactive quiz that guides shoppers to products based on their needs or preferences. Useful for larger catalogs or products requiring guidance; supports up to 50 featured products and up to 4 questions.
	Optional. Images can be used on the intro screen and with questions/answers. Amazon recommends high-resolution, clean, uncluttered imagery; no fixed public pixel minimum is stated on the Product Selector help page.
	N/A

	Video Reveal
	Standard
	Short, full-screen video shown before the Store page is revealed. Useful for launches, hero products, seasonal moments, or a quick brand statement.
	No separate image required.
	2–8 sec; under 4 MB. Separate desktop and mobile videos can be uploaded.

	Text Box / Brand Story
	Standard
	Freeform text for brand story, mission, product education, benefits, or section introductions. Can link to another Store page or product detail page.
	N/A
	N/A

	Image / Brand Image Feature
	Full Width
	Standalone brand or lifestyle image. Can link to another Store page or product detail page.
	Minimum 1,500 px wide; 3,000 px width recommended for high-resolution full-width displays. Max 5 MB.
	N/A

	Image / Brand Image Feature
	Large
	Large square image used as a prominent brand or lifestyle visual.
	Minimum 1,500 × 1,500 px. Max 5 MB.
	N/A

	Image / Brand Image Feature
	Medium
	Horizontal image for a medium-width tile or split layout.
	Minimum 1,500 × 750 px. Max 5 MB.
	N/A

	Image / Brand Image Feature
	Small
	Compact square brand or lifestyle image.
	Minimum 750 × 750 px. Max 5 MB.
	N/A

	Split Section – Image
	Full Width
	Full-width lifestyle or brand image within a split section; can link to a Store page or product detail page.
	Desktop: minimum 1,500 × 20 px; 3,000 px width recommended. Custom mobile: minimum 1,680 × 20 px. Max 5 MB. Single-row split sections can use variable heights.
	N/A

	Split Section – Image
	Large
	Large square image, typically paired with a smaller neighboring tile in a split section.
	Minimum 1,500 × 1,500 px. Custom mobile: minimum 1,680 px wide; variable height permitted. Max 5 MB.
	N/A

	Split Section – Image
	Medium
	Horizontal/rectangular image, often used in balanced or 50/50-style split layouts.
	Minimum 1,500 × 750 px. Custom mobile: minimum 1,680 px wide; variable height permitted. Max 5 MB.
	N/A

	Split Section – Image
	Small
	Square image used in multi-tile split layouts.
	Minimum 750 × 750 px on desktop and mobile. Max 5 MB.
	N/A

	Image with Text
	Text Over Image – Full Width
	Full-width hero/storytelling image with editable text overlaid on the image.
	Minimum 3,000 × 1,500 px.
	N/A

	Image with Text
	Text Over Image – Large
	Square feature image with headline/body/link text overlaid.
	Minimum 1,500 × 1,500 px.
	N/A

	Image with Text
	Text Over Image – Medium
	Horizontal feature image with overlaid messaging.
	Minimum 1,500 × 750 px.
	N/A

	Image with Text
	Text Over Image – Small
	Compact square storytelling or CTA tile with text overlay.
	Minimum 750 × 750 px.
	N/A

	Image with Text
	Text Next to Image – Full Width
	Editorial layout pairing a large image with adjacent headline and description.
	Minimum 1,500 × 1,500 px.
	N/A

	Image with Text
	Text Next to Image – Large
	Large image/text editorial layout within a split section.
	Minimum 1,500 × 1,500 px.
	N/A

	Image with Text
	Text Next to Image – Medium
	Medium image paired with adjacent copy.
	Minimum 750 × 750 px.
	N/A

	Image with Text
	Text Next to Image – Small
	Compact image/text combination.
	Minimum 750 × 750 px.
	N/A

	Shoppable Image
	Full Width
	Lifestyle image with clickable product hotspots; lets shoppers discover products shown in context. Supports up to 6 products.
	Minimum 1,500 × 750 px; 3,000 × 1,500 px recommended. Max 5 MB.
	N/A

	Shoppable Image
	Large
	Square shoppable lifestyle tile within a split layout.
	Minimum 1,500 × 1,500 px. Max 5 MB.
	N/A

	Shoppable Image
	Medium
	Horizontal shoppable image within a split layout.
	Minimum 1,500 × 750 px. Max 5 MB.
	N/A

	Shoppable Image
	Small
	Compact square shoppable image.
	Minimum 750 × 750 px. Max 5 MB.
	N/A

	Single Product Feature Box
	Standard
	Highlights one ASIN with product information, price, and Prime status. Useful for hero SKUs, launches, or detailed product callouts.
	No custom image required; Amazon uses product/detail-page imagery.
	N/A

	Product Grid
	Standard
	Displays 4+ products in a browsable grid. Best for category pages or larger assortments. Products can be manually selected or populated using catalog criteria.
	No custom creative required; product imagery is pulled from each ASIN.
	N/A

	Product Collection
	Standard
	Groups related products by category, need, season, collection, or theme. Can contain up to 60 products and includes a lifestyle image, title, and optional description.
	Lifestyle image is used. Amazon’s public Product Collections guide does not state a fixed pixel minimum; use the Store builder as the final creative-spec reference.
	N/A

	Featured Deals
	Standard
	Automatically surfaces products with active eligible promotions/deals. Useful for promotional or event pages.
	No custom image required; Amazon pulls product imagery and deal information automatically.
	N/A

	Best Selling Products
	Standard
	Automatically displays the brand’s top-selling products, typically 5 at a time. Useful for social proof and easy product discovery.
	No custom image required; product imagery is pulled automatically.
	N/A

	Recommended Products
	Standard
	Personalized module showing 5 products based on the individual shopper’s previous shopping behavior/preferences.
	No custom image required; product imagery is pulled automatically.
	N/A

	Video Box
	Full Width
	Click-to-play video for brand storytelling, demonstrations, tutorials, or product education.
	Cover image: minimum 3,000 × 1,500 px.
	MP4, H.264. Minimum video resolution 1,280 × 640 px; aspect ratio 6:4–8:3. Store videos cannot exceed 5 minutes.

	Video Box
	Large
	Square or near-square click-to-play video used within a split section.
	Cover image: minimum 1,500 × 1,500 px.
	MP4, H.264. Minimum video resolution 640 × 640 px; aspect ratio 3:4–4:3. Store videos cannot exceed 5 minutes.

	Video Box
	Medium
	Horizontal click-to-play video tile within a split section.
	Cover image: minimum 1,500 × 750 px.
	MP4, H.264. Minimum video resolution 450 × 320 px; aspect ratio 6:4–8:3. Store videos cannot exceed 5 minutes.

	Background Video
	Full Width
	Silent autoplay/looping motion background used for atmosphere, product-in-use motion, or visual storytelling.
	No cover image required.
	MP4, H.264; minimum 1,280 × 640 px; max height 1,500 px; 2–20 sec; aspect ratio 6:4–8:3.

	Background Video
	Large
	Autoplay background video within a large split tile.
	No cover image required.
	MP4, H.264; minimum 1,280 × 640 px; max height 640 px; 2–20 sec; aspect ratio 3:4–8:3.

	Background Video
	Medium
	Autoplay background video within a medium split tile.
	No cover image required.
	MP4, H.264; minimum 1,280 × 640 px; max height 320 px; 2–20 sec; aspect ratio 6:4–8:3.

	Gallery
	Standard
	Full-width image gallery for showcasing multiple lifestyle, product, or brand images. Useful for visual storytelling.
	3–8 images; minimum 1,500 × 750 px each.
	N/A



Design note: Split-section creative requirements are determined by tile size and content type. Preview desktop and mobile placements for cropping and safe-area issues before publishing.
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Technical specifications

Video file requirements

Parameter Specification

File format MOV or Mpa

Maximum size sce

Resolution Up to 1080p

Aspect ratio Horizontal: 16x 9
Vertical:9x 16

Duration 112 minutes.

Thumbnail format JPEG, PG, GIF, or BMP.

Thumbnail size Under 5 M8

Technical constraints

« Metadata edits are allowed after publication.

« Each video must be associated with at Least one ASIN.

« US-Canada shared listings sync automaticaly, but no other marketplace sharing s supported. Note that we constantly experiment
to deliver the best customer and seller experience. As part of this testing, some videos may appear on detail pages of shared global
listings during the experimentation process.




